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Abstract

The language of written communication among students of Nigerian tertiary institutions has, 
over the years, shifted from the learnt, conventional English to a casual, trendy, developing 
form mostly used by youths and young adults who frequently communicate on social media 
platforms. In this study, we look at the codes used by these student-users of the social media 
for communication, the domains of usage and their attitudes towards these codes, among 
others. With data from one hundred and fifty students, selected through the random sampling 
method from three tertiary institutions in Akwa Ibom state, it was discovered that more than 
90%	of	students	use	the	social	media	codes	among	themselves	and	in	other	informal	situations	
including with their lecturers who use these platforms. As rampant and varied that these codes 
are, the students also use them in their classrooms to take notes, with a negligible few using 
them	on	their	test	and	examination	papers.	In	as	much	as	they	have	usage	justifications	ranging	
from cheapness, time and energy saving, to solidarity, most of these students are not unaware 
of the academic implications if these codes are used beyond the informal bounds. Our position 
is that inasmuch as the social media platform has been able to carve out a linguistic community 
for its users, who do not seem to retrace their steps as far as usage of these codes is concerned, 
they should be used within the bounds of the community. Domains like the classroom and 
even with parents may not help them to be restrictive in their usage.

Keywords:  social media language, speech community, students, codes

1. Introduction 

Just as language is a set of linguistic items whose status and arrangements concern language 
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theorists, social theorists, mostly sociologists, always strive to understand the structure 
of their societies and the communality of people in these societies that transcend various 
variables. Some of such variables include class, solidarity, status, etc, and it is through 
language use that the social theorists can study societies vis-à-vis these variables. Current 
societal trends in relation to language use still give the pep to Bloch’s and Trager’s (1942) 
‘old’ definition of the phenomenon. They saw language as “a system of arbitrary vocal 
symbols	by	means	of	which	a	social	group	co-operates”	(p.	5).	Even	though	this	definition	
is sometimes criticized as reflecting (indirectly though) the communicative function of 
language,	with	emphasis	on	its	social	function	(Yul-Ifode,	2001),	we	see	it	here	as	quite	
befitting for the present study on social media language use. The mention of vocal symbols 
does	not	exclusively	refer	to	verbal	utterances	but	the	interaction	of	ideas,	feelings	and	
information by speaking or writing (Anagbogu, Mbah, & Eme, 2010). 

The social media constitute internet sites where people interact freely, share and 
discuss	information	about	 their	daily	lives,	using	a	multimedia	mix	of	personal	words,	
pictures, videos, and audio. Due to the fleetness during communication on the social 
media network, coupled with the number of persons one needs to chat with at the 
same time, users of these media over time do resort to inventing some codes actually 
shorter than the already known conventional words. These codes have become the 
‘conventionalised’ language of these media which has gone viral and are freely used with 
so	much	expertise.	This	study,	which	has	been	localised	to	students	of	tertiary	institutions	
in	Akwa	Ibom	State,	Nigeria,	examines	the	way	these	social	groups	of	communicators	co-
operate using the social media language; why, and how they use this language, as well 
as the way they feel about the language use vis-à-vis the conventional English. We also 
examine	the	implications	of	this	trending	use	of	language	among	students	of	our	higher	
institutions.

2. The Beginnings and Blossoming of the Social Media Language

One possible relationship between language and society is that social structure may either 
influence or determine linguistic structure and/or behaviour (Wardhaugh, 1998). In this 
case, the structure of a communicating society might have so much to tell on language 
use and codification by members of that society. One social structure that has affected 
and caused a change in the language behaviour of users is the social media network 
where people freely, spontaneously and momentarily share information of various kinds 
using	a	multimedia	mix	of	personal	words,	pictures,	videos,	and	audio.	At	these	websites,	
individuals	and	groups	create	and	exchange	information	and	engage	in	person-to-person	
conversations.	Some	examples	of	 these	media	 include	facebook,	LinkedIn,	MySpace,	
Twitter,	YouTube,	Blogger,	Wikipedia,	Live	Journal,	Instagram,	2go,	WhatsApp,	etc.

Social media language (henceforth SML) is a new language which developed with the 
invention of the social media network. With the fact that youths and young adults form 
the majority of users of the social media network, SML has grown with speakers, while 
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expanding	 into	various	branches.	Little	wonder	why	Ndimele	(2007)	noted	 that	 there	
would	always	be	the	need	to	have	words	to	express	new	objects,	 ideas,	etc,	so	long	as	
human beings from different cultural and linguistic backgrounds continue to interact. The 
social media network is a linguistic or speech community where people from different 
social and cultural backgrounds meet; as such, there is a need for a common code of 
communication among members of this community. We need to point out here that the 
community of social media language users has grown so much that they can safely be 
termed a large speech community. This is because they are a real group of people who 
share something about the way they use language and have some systematic agreement 
on the social meaning of their various linguistic parameters (Kerswill, 1994; Duranti, 
1997; Wardhaugh, 1998). The fact about the speech community status of the social 
media network needs to be reiterated here especially using Labov’s (1972) definition. He 
asserted that:

The speech community is not defined by any marked agreement in the use of language 
elements, so much as by participation in a set of shared norms; these norms may be observed 
in overt types of evaluative behaviour, and by the uniformity of abstract patterns of variation 
which are invariant in respect to particular levels of usage. (pp. 120-121)

By way of linking Labov’s view of a speech community to the community of SML users, 
members of the SML speech community share certain norms on language use, which were 
not really agreed upon but learnt over time. Hence, users of the social media network 
learn how to speak or write the SML as the case may be. 

The issue of learnability brings to the fore the issue of social media language learning 
(SMLL), which links interactive social media channels to language learning. These 
language-learning channels enable students to develop communication and language 
skills needed for survival and active participation in SML communication. Language 
learners are able to enhance their language skills due to the different avenues in which 
these new social media have created since they provide the learners with the possibility 
of participating in actual, real-time, and relevant conversations taking place online, and 
practicing	 the	 target	 language	with	or	without	 the	help	of	an	experienced	 teacher	by	
his/her side. This implies that students who learn the SML do so through contact with 
other SML users in various channels and over time without really having any classroom 
experience.	

3. Theoretical Framework

Bandura (1977) proposed the Social Learning Theory from which Modeling Theory was 
derived.	The	social	learning	theory	explains	that	behaviour	could	be	acquired	as	a	result	
of being performed by someone else. In this sense, the acquisition of behaviour is a 
function of imitation. Defleur and Dennis (1999) and Ochonogor (2009) see this theory as 
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becoming a modeling one when applied to learning or adopting forms of actions portrayed 
in the media. The modeling process occurs in stages. First, the receiver encounters the 
model depicting the behaviour. If the receiver identifies with the model, he/she may 
reproduce the forms of actions portrayed by the model. However, before permanently 
adopting the actions, the observer must perceive some positive benefits. If this is the case, 
it may be used repeatedly under similar conditions. 

The assumption here is that the media play a major role in youths’ socialisation as 
they constantly offer pictures of life and model of behaviour to the youths in advance of 
actual	experience.	If	 the	experience	from	this	model	of	behaviour	proves	beneficial	or	
positive to the youths in question, they continue using it, and in the process, pass it to 
others who also weigh their benefits, and the cycle continues. 

4. Methodology

The Nigerian tertiary institutions used for this study were the University of Uyo, Uyo, 
Akwa Ibom State University, Ikot Akpaden and Akwa Ibom State Polytechnic, Ikot 
Osurua. We employed the random sampling method to select fifty male and female 
students from each university, making the total number of subjects one hundred and fifty. 
These participants were studied using a questionnaire. The first part of the questionnaire 
contained a bio-data of the informants while the second part contained a set of seven (7) 
questions which related to the students’ use of the SML. Four (4) of these questions were 
open-ended while three (3) were close-ended. 

Apart from the make-up, the questionnaire was designed to answer questions that 
pertained to the way students of Akwa Ibom state tertiary institutions co-operate using the 
social media language. This involved an open-ended question which was meant to prompt 
the listing of these SML forms used. Two open-ended and two close-ended questions were 
used to address why and how the participants use this language, as well as the way they 
feel about the language use vis-à-vis more conventional English. The last open-ended 
question	also	examined	the	implications	of	this	trending	use	of	language	among	students	
of these higher institutions. Inasmuch as the issues raised in the questionnaire precisely 
reflect the aim of the study, the open-endedness of some of them was informed by the 
fact that the participants would readily bare their minds with cogent situational facts 
concerning issues raised in their use of the social media language.

5. Results and Discussions

5.1 Gender distribution
From the results, eighty-four (84) of the one hundred and fifty (150) respondents were 
females	while	sixty-six	(66)	were	males.	The	females	represent	56%	while	 the	males	
represent	44%	of	the	total	studied	samples.	This	is	clarified	in	Table	1.
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Table 1. Distribution of respondents’ gender
Respondents Number Percentage 

Male 66 44%

Female 84 56%

Total 150 100%

5.2 User ratio of social media language
Not all the respondents agreed that they make use of the social media language in 
communicating. Seventy-nine (79) females and fifty-three (53) males agreed that they use 
the	SML.	The	next	table	has	a	clarification	of	this	ratio.	

Table 2. Distribution of male-female users of SML 
Gender Male (66) Female (84) Total 

No. of SML users 53 79 132

Percentage of SML users 80% 94% 88%

No. of SML non-users 13 5 18

Percentage of SML non-users 20% 6% 12%

Table	2	illustrates	that	88%	of	the	respondents	agreed	that	 they	make	use	of	 the	social	
media	language	while	12%	did	not.	In	the	male	category,	80%	make	use	of	the	SML	while	
20%	do	not;	while	94%	of	the	females	use	it	and	6%	abstain	from	using	it.	This	scenario	
suggests that more female students are in the habit of using the social media language 
than their male counterparts. 

On why they do not use the social media language, four of the males (three from the 
Akwa Ibom State Polytechnic and one from the University of Uyo) said they neither liked 
nor had the social media applications like facebook, Whatsapp, twitter, et cetera; so they 
had no reason to use the linguistic forms that these media necessitate. Others said they 
did not just want to use them for personal reasons while yet others specified that they 
wanted	to	discipline	themselves	in	the	use	of	good	English	spellings	and	expressions;	so	
one of the ways to do this was to abstain from media and habits that would aid wrong 
conventions. Only one of the five females specified that her non-usage of the SML was on 
religious grounds. There were no details about this, though.  

5.3 Social media language codes used by students
Table 3 deals with some of the social media forms used by the actual student-users of the 
SML. 
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S/N SML Form GLOSS

1 @ At

2 -tiv Negative

3 +tiv Positive 

4 1daful, 1dafl Wonderful 

5 10q, tnq Thank	You

6 2 Two

7 2day, 2de Today

8 2mao tomorrow

9 2ru, tru Through

10 4 For

11 4eva Forever

12 4rm From 

13 4get Forget

14 4giv, 4gv, 4give Forgive 

15 9t, nait Night

16 Am I am

17 Apy, Api, hpy Happy 

18 Au How 

19 B4 Before

20 Ba3 Battery

21 Bf Boyfriend 

22 Bkful Be careful

23 BRB Be right back

24 Bta,beta Better 

25 Btw Between

26 Bufdai, bd Birthday

27 Buh, bt But

28 C See

29 Cn, kn Can

30 D The

31 D4 Therefore 

32 Dat That

33 Den Then 

Table 3. Instances of social media language used by students

S/N SML Form GLOSS

34 Dia, der There 

35 Dis This 

36 Du Do 

37 Dunno, duno I don’t know

38 Elo Hello 

39 Eva Ever

40 Fon, fone Phone 

41 Frnd, frn, fren Friend

42 Fym For your mind (Nigerian pidgin)

42 Fyn, fain Fine

44 G2g Got to go

45 G/m, gdmng, gd am Good morning 

46 Gal Girl 

47 GBU God bless you

48 Gr8, grt Great

49 Gud Good

50 H8 Hate 

51 HBD Happy birthday

52 Hey A salutation

53 Hia Here 

54 Hwfa How far (pidgin form of ‘how are you’?)

55 Hwknd Happy weekend

56 IJN In Jesus’ name

57 IMU I miss you

58 Kip Keep

59 Kk, k, Ok Okay

60 Knw Know

61 Kom, km Come

62 Kul Cool

63 L8r Later

64 lemme Let me

65 Lil Little

66 LLNP Long life and prosperity
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S/N SML Form GLOSS

91 Swiry Sweety

92 Swt Sweet

93 Swtdrms Sweet dreams

94 Swthrt, swtht Sweetheart 

95 TLOML The love of my life

96 Tfy Thunder fire you (derogatory 
Nigerian pidgin)

97 TGIF Thank God it’s Friday

98 tins Things 

99 Tnx,	tx,	tanx Thanks

100 Tot Thought/taught

101 Ttyl Talk to you later

102 TYF Thank you Father

103 U You

104 Ur Your

105 Uwc You’re	welcome

106 Waxup,	
wadup,	xup	 How is it?

107 Wia Where 

108 Wid, wit With 

109 WTF What the fuck (derogatory)

110 Xoxo Much love and Kindness

111 Yh Yeah

112 Yr	 Year	

S/N SML Form GLOSS

67 LMAO Laugh my ass out

68 LOL Laugh out loud

69 LsOL Lots of love

70 Luv Love

71 LWKM Laugh wan kill me (Nigerian pidgin)

72 LWKMD Laugh wan kill me die (Nigerian pidgin)

73 Lyf Life

74 Lyk Like 

75 N And

76 Naw, na No

77 NFA No future ambition

78 No p No problem

79 Nth Nothing

80 Nw Now

81 OMG O! my God

82 Pix/pic Picture

83 Pls Please

84 Ppl, pp People

85 Regr8, rigr8 Regret 

86 Skul, sch School

87 Sm1 Someone

88 Smh Somehow

89 STFU Shut the fuck up (derogatory)

90 Sup How are you?

The information in Table 3 shows that the social media language forms as used by 
students of Akwa Ibom state tertiary institutions take different shapes. Some of them 
are	used	just	as	shortened	conventions	of	their	normal	English	forms.	Examples	of	these	
shortened conventions include smh for ‘somehow’; uwc for ‘you are welcome’; tins 
for ‘tins’(things); u for ‘you’, et cetera. Other forms of these shortened conventions 
include	an	ingenious	admixture	of	numerals	and	the	short	form,	for	example,	1daful for 
‘wonderful’; gr8 for ‘great’; h8 for ‘hate’; 2mao for ‘tomorrow’; sm1 for ‘someone’; ba3 
for ‘battery’; 9t for ‘night’; d4 for ‘therefore’, et cetera. 

Other forms of this social media language are outright abbreviations of phrases or 
simple	sentences,	for	example,	OMG for ‘O! my God’; LsOL for ‘lots of love’; TYF for 
‘thank you Father’; STFU for ‘shut the fuck up’; TTYL for ‘talk to you later’; LMAO 
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for ‘laugh my ass out’, et cetera. A few of these forms are just conventions used over 
time without any direct graphical resemblance with the normal English equivalent, for 
example,	xoxo for ‘much love and kindness’; wadup or sup for ‘how is it’? 

It is interesting to note that some of these forms, which deviate from normal, correct 
English usage, are not short forms and may not save time. The students seem to use them 
in order to promote or uphold the convention of not using the normal, formal English 
form on social media. For instance, lemme for ‘let me’; buh for ‘but’; fain for ‘fine’; naw 
for no; et cetera, are not short forms of their normal English equivalents. They either have 
the same number of letters or are longer than the normal English form. A form like naw, 
for	instance,	is	longer	by	one	letter	than	its	equivalent	(“no”).	

Pursuant to this solidarity with the social media language, information on table 3 
also shows that different student-users of the SML employ varied forms for a particular 
expression.	For	instance,	the	phrase,	‘thank	you’	has	forms	like	10q, and tnq; ‘wonderful’ 
has 1daful and 1dafl; ‘how is it’ has waxup, wadup and xup; ‘okay’ has kk, k and ok, et 
cetera. This scenario suggests that with time, there may be much more varied forms for 
corresponding	expressions	which	will	be	adopted	and	reproduced	based	on	the	benefits	
they give to these student-users. The implication of this trend is that the use of the SML 
among students might grow in leaps and bounds into an acceptable sociolect beyond 
the students’ fold since these ardent users of SML are not likely to drop it after their 
studentship regime.  

5.4 Domains of SML usage 
The	next	table	shows	the	domains	of	usage	of	the	SML	by	students	of	Akwa	Ibom	State	
tertiary institutions.

Table 4. Distribution of SML usage domains 
Domain No. of users Percentage of users

With friends 129 98%

With colleagues 117 89%

With strangers 16 12%

With lecturers 48 36%

With non-teaching staff 7 5%

With parents and relatives 78 59%

On personal notebooks 121 92%

On	test	and	examination	papers 3 2%

From Table 3, it can be suggested that the use of social media language is quite rampant, 
unbridled and widespread among the students themselves. This is evident in the friends 
and	colleagues	domains	which	have	98%	and	89%	respectively.	Another	very	high	
percentage case of usage is on the students’ personal notebooks. This implies that a very 
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good number of these students do not restrict the use of SML to non-educational cases 
like	between	friends	and	colleagues,	but	also	take	it	to	their	educational	materials.	Next	to	
these high percentage cases of usage domains is with parents and relatives. This domain 
of	usage	is	as	high	as	59%,	implying	that	more	than	half	of	 the	students	use	the	social	
media language to communicate with their parents and relatives and the parents may not 
really worry about it. 

Another domain that has a somewhat high rate of usage is with the lecturers. From 
the completed questionnaires, students of the three studied tertiary institutions did use the 
SML with their lecturers. This development suggests that a good number of students are 
friendly with their lecturers who also use these communication platforms. It implies that 
these lecturers also use this SML and the students might see it as a trendy and beneficial 
language form also used (not loathed) by their lecturers.  

Two	domains	with	 low	usage	rates	are	with	non-teaching	staff	(5%)	and	strangers	
(12%).	The	low	rate	of	usage	with	non-teaching	staff	compared	with	the	teaching	staff	
suggests more cordiality with the lecturers due to frequent communication in the class and 
office.	This	comparative	cordiality,	by	extension,	may	be	responsible	for	the	low	rate	of	
usage	with	strangers,	since	one	may	not	use	casual,	relaxed	and	sociable	codes	with	total	
strangers. Only three (3) of the students confirmed that they did use the SML on their test 
and	examination	papers.	One	of	them	indicated	that	s/he	used	it	mistakenly.	This	looks	
worrisome as these codes are supposed to be strictly informal. It suggests that some of the 
students (though a very negligibly few) are so addicted to the SML codes that they forget 
domain restriction in the course of usage. 

However,	most	(93%)	of	 these	student-users	of	 the	SML	codes	spoke	against	 their	
usage in formal situations. Their reasons are as follows:

 i. The SML is not formal, therefore, has no place in official circles.
ii. It is not understood by all. 
iii. It would look disrespectful to elders. 
iv. It is a shorthand writing system which impedes correct standard British English usage. 
v. It would not promote good spelling and writing especially for learners of the English language. 
vi.	 One	could	be	penalised	if	used	in	an	examination	or	when	writing	an	application	letter.	
vii. It does not have usage rules or orthography, so cannot be seen as a standard in formal 

situations.
viii. It would bring down one’s status if used formally.
ix.	 One	cannot	find	these	codes	in	any	dictionary.
x.	 It	would	slow	down	the	communication	process	due	to	the	development	of	new	short-form	

words which not everybody may be able to decode.

From the students’ point of view, the use of the SML has no place outside the circle 
of peers, allies, and other close persons who have learnt the code. That is why some of 
them mentioned that it is not understood by all and not suitable for use with elders, as it 
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would be tantamount to disrespect. Some even believed that it would demean one’s status 
if	the	SML	is	used	outside	the	informal	situation.	In	our	assumption,	being	“informal”	in	
written language does not mean going outside the school or classroom, but going beyond 
close friends and allies. That is why they feel that writing for the elders who do not use or 
understand this code with them would mean being informal, disregarding, and disrespectful. 

These student-users of the SML are also aware of the fact that SML use is not 
acceptable as far as formal education is concerned. This accounts for why some of them 
see it as not in conformity with the Standard British English usage and could impede 
learning of the English language. Some of them even acknowledge the fact that it could 
be	fatal	if	 they	used	this	code	on	examination	sheets	and	formal	application	letters.	The	
acknowledgement of the informal status of the social media language is actually sounded 
out when some of them said that these codes have neither rules nor orthography, and 
cannot be found in dictionaries. Therefore, the SML is actually an informal ‘invention’ 
that has spread so fast in popularity.

Only	7%	of	 them	believed	that	 the	SML	codes	should	be	used	in	both	formal	and	
informal situations. Their major reasons were that these codes make sentences more 
concise, therefore as long as the communication process is understood by both parties 
involved, it would make the conversation flow freely and stylishly. In addition, it also 
helps to ease the tension of a formal setting.

5.5 Justifications for using the SML codes 
On why the students use the SML codes, they justified their penchant with the following 
facts:

 
i. It saves time and cost while sending SMS.
ii. It encourages speed in writing, especially during class dictation.
iii. It facilitates easier and faster communication on all platforms.
iv.	 It	facilitates	flexibility	when	chatting	with	more	than	one	person.
v.	 It	facilitates	good	and	relaxed	rapport	with	people.
vi. It facilitates social advancement.
vii. It gives the feeling of a creative mind since they can skillfully invent new, acceptable 

codes.
viii. It gives a sense of belonging and youthfulness.
ix.	 It	has	no	syntactic	restriction	(that	 is,	does	not	follow	the	principle	of	acceptability	and	

grammaticality).
x.	 It	is	easy	to	spell	and	does	not	consider	grammatical	errors.
xi.	 It	is	fun.
xii.	 It	is	the	fashionable	language	of	the	era.
xiii.	Used	as	encoded	meaning	so	that	not	everybody	can	follow	the	conversation.
xiv.	Used	for	people	who	do	not	know	English	but	understand	the	SML.
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It is not out of place to see that the student-users of SML cited speed, ease, cost, 
flexibility,	fashion	and	fun	as	reasons	for	the	usage.	Inasmuch	as	these	reasons	look	class-
related, they seem to have a point. They look class-related in the sense that it is mostly the 
youths that think of an easy and creative way out of some things, especially when those 
things become trendy among (even outside) the class of users. In addition to this, they 
have this sense of social advancement, solidarity and satisfaction in the course of using 
the SML. Therefore, it does not seem that the use of SML would be anywhere near its end 
as long as these strong reasons are advanced.

6. The Implications of Using Social Media Language

According to the social learning theory, people acquire a set of behaviours by imitating 
others, and when they see the derivable benefits of these behaviours, they permanently 
adopt and reproduce them. Based on the findings of this study, it is clear that there may be 
no going back on the use of the adopted social media language codes by students of Akwa 
Ibom	state	tertiary	institutions,	and	by	extension,	the	generality	of	Nigerian	students.	The	
validity and vitality of these trendy and opium-like codes, which started not as popularly 
as it is today, have traversed various informal and formal domains including the academic 
circle since these student-users use it with some of their lecturers and on their notebooks. 
Even though most of these users frown at the use of these codes in formal settings, it is 
not likely that they will not pervade the official circles in the years to come. 

Our position, which fits with this paper’s theoretical model, is on the strength of 
these students’ justifications for using them, as well as the varied codes for respective 
expressions.	As	 long	as	 it	 brings	 about	 creativity	 and	 ingenuity,	 coupled	with	 the	
derivable fun, as most of them put it, these students will keep on coining novel codes for 
corresponding	expressions	and	only	time	will	tell	how	restrictive	their	usage	would	be.	In	
conformity with the social learning theory, facts from the analysis reveal that the media 
play a major role in youths’ socialisation by constantly offering them pictures of life and 
models of behaviour. Of course, the continuity of these pictures and behaviour is as sure 
as	the	existence	of	youthfulness.

  

7. Conclusion

The SML is an emerging language used by members of the linguistic community with 
uniformity and some modicum of variation patterns, though invariant in respect to usage 
levels. As Labov (1972) puts it, members of a linguistic community participate in that 
community through a system of shared norms which are observed in their evaluative 
behaviour. Members of this SML community share the uniform patterns of these codes 
and even ‘invent’ their own and put it to viral and acceptable use. As language engineers, 
we do not have to discourage the use of these new codes of the social media language 
but would suggest that the domains of usage should be restricted. Just as its speech 
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community has defined, these codes should be used within this community and not 
beyond.
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Appendix
QUESTIONNAIRE

SECTION A
Name of Institution:……………………………………………………………………….
Sex………………………
SECTION B
1. Do you use some specialised forms of writing when communicating on facebook, 2go, twitter, 
whatsapp,	etc?	YES	  NO  

2. If you answer to 1 is No, why not? ………………………………………………………….
…………………………………………………………………………………………………….
3.	If	your	answer	to	1	is	Yes,	please	write	down	these	social	media	forms	the	way	you	use	them	in	
the table below.

Ememobong Udoh & Nsidibe Usoro
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SN FORM MEANING SN FORM MEANING

4. Do you use these forms with Friends  Colleagues  Lecturers  Non-teaching 
staff  Parents/Relatives  Strangers  On personal notebooks  On test and 
examination	papers	  Others  (tick as many would apply)
5. Why do you use these forms in the domains just ticked?
A…………………………………………………………………………………………………..
B…………………………………………………………………………………………………..
C…………………………………………………………………………………………………..
D………………………………………………………………………………………………….
6. Do you think the social media language should be used in both formal and informal situations?  
YES	  NO  
7. Give reasons for your answer in 6.
…………………………………………………………………………………………………….
…………………………………………………………………………………………………….
…………………………………………………………………………………………………….
…………………………………………………………………………………………………….
…………………………………………………………………………………………………….
…………………………………………………………………………………………………….
…………………………………………………………………………………………………….
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