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Abstract

Though The Analects is considered one of the major classics of both Confucianism and Chinese 
culture, little work has been done in investigating the discursive and rhetorical elements 
of the text and the ways in which it seeks to create a positive perception of Confucius and 
Confucianism. Based on the Appraisal Theory developed in systemic-functional linguistics 
for studying interpersonal meaning, this paper focuses on the role of the kinds of attitude 
constructed and features of attitudinal resources used to determine how Confucius and 
Confucianism are projected into the text. Drawing on a detailed analysis of 10 texts, the paper 
explores the ways in which attitudinal resources work as elicitors of identification in The 
Analects. The study shows that all of the selected texts are rich in attitudinal resources, although 
the three attitude values, i.e. affect, judgment, and appreciation, are not equally distributed. The 
resources of judgment in the texts make up 57% of the total, while the frequencies of occurrence 
for affect and appreciation make up the remainder almost equivalently. The qualitative analysis 
of the corpus demonstrates how features of attitudes are used to create a positive image of 
Confucianism and thus achieve reader identification. The study provides a strong argument for 
the need to examine varieties of attitudes as components of rhetoric and suggests that those 
interested in the study of The Analects need to become more aware of how aspects of attitude 
and appraisal were used to accomplish rhetorical goals.
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1. Introduction

The Analects, a collection of sayings and discussions by Confucius and his disciples, is 
considered one of the major classics of Confucianism and Chinese culture. In it, Confucius 
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laid down a pattern of thinking that has been followed by the Chinese people for countless 
generations and even today, elements of Confucianism remain omnipresent in Chinese 
thinking and behavior. 

The Analects is mostly composed of proverbs that Confucius delivered to his disciples 
and discussions he had with them. Thus, it is a highly rhetorical work in which the Master 
deploys his language resources while he communicates with his disciples and tries to 
influence them so that they will accept his ideas and then take action. In this sense, The 
Analects can also be seen as a major text intended for persuasion, designed to construct and 
convey an image of a Confucian community to his students, disciples, and the general public.

Despite the importance of The Analects and widespread agreement on its instrumental 
role in shaping the Chinese cultural image, there has been surprisingly little research into 
how this image is conveyed to readers. Previous studies have mainly offered annotations 
and explanations of the book that concentrate on interpretations of Confucius’ thoughts 
on politics, philosophy, morality and education, evaluations of the book in terms of its 
literary value (such as images of characters), analyses of its use of specific words or 
syntax in ancient Chinese, and the observations of the translation of The Analects into 
different languages, especially into English. These earlier studies have largely ignored the 
discursive and rhetorical elements of the work which help to portray a positive image of 
both Confucianism and Confucius in the minds of the readers through the use of persuasive 
language. With them, Confucius’ role as a successful rhetor has been largely neglected.

This paper examines some critical features of the work’s text-level rhetoric to 
determine how Confucius and Confucianism are projected into the text. It focuses on the 
role of the kinds of attitude constructed and features of attitudinal resources in the text. And 
it applies the Appraisal Theory, a framework developed in systemic-functional linguistics 
for studying interpersonal meaning and concerned with the varieties of attitudes negotiable 
in a text. The Analects is full of attitudes and appraisals that Confucius and his disciples 
communicate when they present their doctrines on topics like benevolence, learning and 
teaching, and politics. “Evaluation is a central part of the meaning of any text and text 
analysis of the interpersonal meanings of a text must take it into account” (Thompson, 
2000, p. 65). The Analects records Confucius and his disciples’ words and deeds, and it 
is full of evaluative expressions of interpersonal meaning. The Appraisal System looks 
at features of attitudes which are closely related to values on whose basis speakers pass 
judgments and make emotional/affectional responses (White, 2001b). It has a lot to do with 
evaluating things, people’s character, and their feelings. It thus investigates the range of 
linguistic devices with which a writer conveys his beliefs, feelings, personality, sensitivity, 
and evaluations of things.

This study then examines how the features of attitudes are used to create a positive 
Confucian image and thus achieve reader identification. It makes a case for the need to 
study varieties of attitudes as components of rhetoric and suggests that those interested 
in the study of The Analects need to become more aware of how aspects of the Appraisal 
System can be used to help accomplish rhetorical analyses. It is hoped that this 
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examination of the attitudinal resources in The Analects will highlight one area in which 
discourse analysis can augment studies of constitutive rhetoric. 

2. The Attitude System and Identification

Attitude in a verbal text occurs when writers/speakers attach an intersubjective value or 
assessment to participants and processes by reference either to emotional responses or to 
systems of culturally-determined value systems (White, 2001a). Attitudes are part of the 
interpersonal meaning of a text, which can be conveyed through various ways, such as 
individual words, phrases or utterances. 

Within the Attitude System, there are three means to show one’s attitude, i.e. affect 
(people’s feelings), judgment (people’s character), and appreciation (the value of things). 
Affect is concerned with emotions, with positive and negative emotional responses and 
dispositions. Values of affect provide one of the most obvious ways in which a speaker or 
writer can adopt a stance towards some phenomenon (White, 2001b). They are typically 
realized through mental processes of reaction, like This pleases me, and through attributive 
relationals of affect like I’m happy. Martin and White (2005) classify affect into three types: 
affect as “quality”, affect as “process”, and affect as “comment”. Affect as quality means 
the language user uses quality items or quality expressions to show their emotion such as a 
sad captain. Affect as process indicates that the speaker or writer uses process lexicons to 
express their emotions or feelings, which appeals to either a mental process or behavioral 
process to reveal the mental affective meaning and behavioral affective meaning as in His 
departure upset me and He missed them. Affect as comment denotes that the speaker or 
writer uses a quality adverb as modal adjunct to comment upon the process, as in Sadly, he 
had to go. Affect can be either positive or negative and it may be realized either explicitly or 
implicitly. Judgment refers to attitudinal evaluation in which human behavior is positively 
or negatively assessed with reference to some set of social norms (White, 2000), which 
includes rules, conventions, social acceptability, social requirements of expectations, and 
systems of values. Judgment can be divided into two subsystems, namely social esteem and 
social sanction. Social esteem involves evaluations against which the person judged will 
be lowered or raised in the esteem of their community, if they do not have legal or moral 
implications. Social sanction involves a set of rules or regulations, more or less explicitly 
codified by the culture. Those rules may be legal or moral. Judgment of social esteem 
has to do with normality (how unusual someone is), capacity (how capable someone is) 
and tenacity (how dependable someone is and how resolute they are). Judgment of social 
sanction includes two subcategories: veracity (how truthful someone is) and propriety 
(how ethical someone is). Judgment may be presented either explicitly or implicitly. 
Appreciation is concerned with “resources for construing the value of things, including 
natural phenomena and semiosis (as either product or process)” (Martin & White, 2005, 
p. 36). In other words, appreciation involves the assessments of the form, appearance, 
composition, impact, significance, etc. of human artifacts, natural objects, processes, texts, 
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more abstract constructs such as plans and policies with reference to aesthetics and the non-
aesthetic category of social valuation which decides what is significant and what is harmful. 
The appreciation system can be divided into three subsystems: reaction, composition, and 
valuation (Martin & White, 2005). Reaction is organized around two dimensions: impact 
which is concerned with the degree to which the text/process in question catches our 
attention, and quality which is concerned with the degree of the emotional impact that the 
text/process in question has on us. Composition also has two dimensions: balance which is 
concerned with our perceptions of proportionality, and complexity which is about the degree 
of complexity of the text/process for us to follow. Valuation has to do with our assessment 
of the social significance of the text/process. Like both affect and judgment, values of 
appreciation can be either positive or negative. 

Although within the framework of attitude, the source and target of affect, judgment, 
and appreciation are different, their common approach is for exploring, describing, and 
explaining the way language is used to evaluate, to adopt stances, to construct textual 
personas, and to manage interpersonal positionings and relationships (White, 2001b). 
They interact in context to evaluate meaning. 

The study of the attitude system of a text may contribute to the analysis of the 
constitutive functions of rhetoric. James Boyd White defines constitutive rhetoric as 
“(t)he domain…[which] includes all language activity that goes into the constitution 
of actual human cultures and communities” (1985, p. 39). Language helps to construct 
values and manage relationships within cultures and communities, and constitutive 
rhetoric “foregrounds how language use can open up the way or set up the conditions 
for individual and group identities, as well as cultural beliefs and ideologies” (Cheng, 
2012, p. 424). Thus, constitutive rhetoric has a lot in common with the study of the 
Attitude System in the social and relational perspective towards language use. The 
Appraisal Theory has developed a significant body of work investigating the linguistic 
communication of group identity and identification. The Attitude System realized through 
such discourse features as lexico-grammatical choice, quality terms, and evaluations 
contributes to the construction and perception of group identity. This article illustrates 
the way in which these characteristics of identity formation speak to rhetorical concerns 
regarding identification. 

Constitutive rhetoric links language with human motives, social interactions, and 
community building. It supports the idea that discourse is a rhetorical activity that 
functions in generating meaning and understanding, that language use is an act upon a 
scene which contains the colorings of human purpose, choice, and feeling, and that a 
motive exists behind the symbolic act. For any rhetorical performance, one can almost 
always ask questions like “How does the language represent social facts, human motives, 
and values?”, “What is the art and effect of the language used?”, “What kind of person is 
speaking and what kind of audience is invited or implied?”, and “What world does it assume 
and create?”. The Attitude System of the Appraisal Theory as an approach to the study of 
discourse shares common interest with constitutive rhetoric in seeing “language as a form of 



150

social action, as a way to construct individual and shared identities as well as relationships, 
and as a mechanism to enact motives” (Cheng, 2012, p. 427). The Appraisal Theory has 
its root in Michael Halliday’s systemic-functional linguistics, which identifies three types 
of functions that texts simultaneously enact, i.e. ideational, interpersonal, and textual. The 
interpersonal function suggests characteristics of and relations among the speaker, audience, 
and others (like the rhetorical community). The attitude system has much to contribute to 
the realization of the interpersonal function through the various ways within a social context 
that lead to the interaction in social events. By doing a close analysis of the discourse 
patterns and moves in a text, it is possible to understand the functions of that text. 

In this study of The Analects, the appraisal approach allows the analyst to move 
beyond its more obvious rhetorical features to a deeper understanding of how the 
text carries out different functions. The different aspects of attitude (affect, judgment, 
and appreciation) are revealed through the linguistic deployment of affective terms, 
positioning, and evaluation. As the analysis in the next sections will reveal, these 
contribute directly to the fulfilment of rhetorical purposes, especially to the achievement 
of identification between the speaker and the audience. 

This idea is rooted in Kenneth Burke’s work in which identification, rather than 
persuasion, is central to the rhetorical act. Kenneth Burke sees rhetoric as inducing 
cooperation, or more broadly identification, and thus broadening the traditional rhetorical lens 
from persuasive appeals to identification, which overcomes division and unites individuals 
along various possible lines of interest (beliefs, motives, tastes, etc.). “You persuade a man 
only insofar as you can talk his language by speech, gesture, tonality, order, image, attitude, 
idea, identifying your ways with his” (Burke, 1950, p. 55). Thus, identification is aroused in 
that audiences and speakers have identities and positions constructed through discourse. It is 
the result of communally shared assumptions that allow people to work together, cooperate, 
and identify, even though they are not identical. Identification may be achieved through 
a common sense of values, which provides an orientation or world view of the speaker. 
Shared values between speaker and audience are the common goal of a rhetorical act. The 
act of persuasion may be “for the purpose of causing the audience to identify itself with 
the speaker’s interests” (Burke, 1950, p. 46). And “insofar as their interests are joined, A is 
identified with B” (Burke, 1950, p. 20). Persuasive language patterns are also indispensable 
to identification. Actually, the notion of identification lies in the idea that language unites 
people. Linguistic qualities lead to cooperation and identification, which function to promote 
social cohesion and induce an attitude or action. 

This analysis of The Analects embodies a broad understanding of identification not 
only by acknowledging the Burkean system of shared values with the audience, but also 
by relying on the Attitude System of the Appraisal Theory, both of which see identity 
and identification as socially and linguistically negotiated through discourse. In doing 
so, it brings together discourse analytic work on identity and rhetorical conceptions of 
identification. Specifically, this study illustrates how discursive characteristics constitute 
the identity of Confucius in The Analects by reflecting his stance towards his topic 
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and establishing a particular kind of relationship with his audience. It discusses the 
affect, judgment, and appreciation dimensions of his speech, which help him present a 
compelling argument and thus lead to identification with the audience. 

3. Corpus Description and Methodology

The corpus for this study is The Analects, which has been annotated and edited many 
times since its birth between the Spring and Autumn and Warring States periods. At 
present, Yang Bojun’s LunYuYiZhu is a recommended annotation often cited as an 
authority. Hence, this paper will use Yang’s edition as its reference for annotations. 
This edition contains 20 books on various aspects of life and society including morality, 
philosophy, politics, and education. The corpus was compiled from the 10 odd-numbered 
books, which cover 54% of The Analects. 

Both quantitative and qualitative approaches were used to analyze this corpus. The 
analysis was carried out in the following procedure: First, the corpus was tagged by 
AnnoTool, which is an easy-to-use annotating tool designed specifically to assist its user 
to assign glosses to words and grammatical morphemes. Then, the corpus was analyzed 
with the concordance tool AntConc, which is a freeware, multi-platform, multi-purpose 
corpus analysis toolkit, to collect the statistical data of the types of appraisal values 
preferred in the texts, and the frequency and distribution of the appraisal value. Finally, 
the linguistic resources were examined to see how explicit attitude is construed, how 
attitudinal meaning is graded, and how identification is elicited in each selected piece of 
The Analects. Attention was also given to the social function of those resources, not simply 
the means by which individual speakers/writers express their feelings and take stands, but 
also the means by which they engage with socially-determined value positions and thereby 
align and disalign themselves with the communities of interest associated with the current 
communicative context (Hunston, 2000). A quantitative approach, used in combination 
with a qualitative approach, was used to help determine how attitudinal resources function 
to attain identification. By doing so, it is hoped that this study will contribute to the 
understanding of the interpersonal and rhetorical meaning in The Analects. 

4. Overall Results

In this section, the distribution and features of attitudinal resources in the corpus will 
be discussed, from which, it is hoped, some insights can be gained into the construction 
of attitude in The Analects and more importantly, into how attitudinal resources act as 
indicators of the attempts made by the addressers to create an interaction with their 
addressees, reach their audience, express their own truth-value judgments about the 
ongoing proposition, and achieve identification with their addressees. The results, shown 
in Table 1, show that the more the attitudinal resources are used in a text, the more the 
addressers intend to achieve these goals.
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Table 1. Results of the search for attitudinal resources in the corpus
Attitude

Texts
Affect Judgment Appreciation Total

1. 学而第一（Book One） 18 53 6 77

2. 八佾第三（Book Three） 5 26 19 50

3. 公冶长第五（Book Five） 18 34 4 56

4. 述而第七（Book Seven） 13 29 5 47

5. 子罕第九（Book Nine） 8 18 11 37

6. 先进第十一（Book Eleven） 11 31 0 42

7. 子路第十三（Book Thirteen） 8 41 9 58

8. 卫灵公第十五（Book Fifteen） 9 36 8 53

9. 阳货第十七（Book Seventeen） 35 35 26 96

10. 子张第十九（Book Nineteen） 10 36 28 74

Total 135 339 116 590

Percentage 23% 57% 20% 100%

According to Table 1, all the selected texts have used attitudinal resources though 
the three attitude values are not equally distributed. There are altogether 590 attitudinal 
indicators here. It is clear that there are more of judgment in the texts, totally 339, which 
makes up 57%. Comparatively, distributions of affect and appreciation are found in 
smaller amounts, with 135 occurrences occupying 23% and 116 occurrences accounting 
for 20% respectively. The fact that judgment comprises the highest percentage of all the 
attitudinal resources tells us that Confucius and his disciples pay more attention to people 
and the way they behave. The numerous judgments play a significant role in manifesting 
Confucius and his disciples’ attitude towards people and what they did. That there is more 
judgment than affect and appreciation might be due to the fact that they see their doctrines 
towards benevolence, learning, politics, education, etc. as norms of behavior for people. 
In other words, these doctrines to them are the standards for improving self-cultivation.

Affect is the second most frequently used attitudinal means in the text. As an 
attitudinal indicator, affect may be the most obvious way to express the addresser’s 
attitude towards the appraised phenomenon. In some texts, like Book 9, the use of affect is 
so frequent that the number amounts to the same as that of judgment. In appraising events 
through affect, the addresser invites the addressee to share emotional responses and when 
the invitation is accepted, the common affect or alignment between the addresser and the 
addressee is strengthened. Once the emotional bond is established, the addressee may be 
open to the embodied ideology of the addresser and the text. Identification and persuasion 
will be the result of this construction of emotional consubstantiality. While it is a natural 
human behavior to try to influence others through emotion, Confucius and his disciples 
obviously did not hesitate when they could adopt emotional appeals for their rhetorical 
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purposes in their discussions and interactions. 
Table 1 also shows that the frequency of the use of appreciation in the texts is almost 

the same as that of affect. Appreciation is about offering evaluations of both concrete 
objects and abstract constructs. In The Analects, Confucius and his disciples evaluated 
things such as poems, music, rituals and various other social phenomena. The evaluative 
dimensions help Confucius establish common ground with his audience by appealing to 
shared ideas that people have about the aesthetics of things. 

5. Rhetorical Effects of the Attitudinal Resources

In The Analects, the rhetorical purpose is essentially persuasive, seeking to gain the 
audience’s acceptance of some particular ideas or some special patterns of behavior 
preferred by the speaker—Confucius in most cases. While ostensibly a conversation 
between Confucius and his disciples and in some cases a description of what they did, 
which lays out their beliefs and activities, The Analects clearly moves beyond passive 
disclosure to what amounts to the marketing of a Confucian ideology. The choice of 
strategies available to the speaker includes the form of presentation, the degree of 
explicitness, the level of formality and distance, and the arguments. 

The attitudinal resources are critical in addressing the audience as they allow speakers 
to present their stance, engage their audience, evaluate things and construct an identity 
that might be shared by the audience. In other words, attitudinal resources accomplish 
persuasive objectives by contributing to the appeals leading to identification. The judgment 
appeals create common ground with the audience when they build a community by sharing 
values; the affective appeals influence the reader when they show the speaker’s emotional 
response to what they are discussing; the appreciation appeals engage the reader when they 
give social valuation to things. The paper will next discuss how attitudinal resources are 
used in The Analects to realize these aspects of both classical and contemporary rhetoric. 

5.1 Judgment appeals: Creating consubstantiality
In general, judgment is about using resources for assessing behaviors according to 
some set of social norms, which includes rules, conventions, social acceptability, social 
expectations, and systems of value. The statistics show that the texts are full of judgments, 
comprising 57% of all the attitudinal resources. In each text, there are more judgments 
than other attitudinal resources. Microanalysis of the judgment devices employed can help 
distinguish the function of the persuasive appeals employed in a text. 

Judgment appeals help readers understand what the speaker’s position and beliefs 
are by explaining and orienting them to the idea conveyed. They function rhetorically 
to emphasize the argument intended by the speaker. It is no surprise then to find that the 
attitudinal resources in the texts are judgments more than 50% of the time. The following 
are two examples from the texts. (In these and all of the examples which follow, parts of 
the text are printed in bold type to highlight the attitudinal devices.)
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(1) 子曰：“父在，观其志；父没，观其行；三年无改于父之道，可谓孝矣。”（学而篇第一，
第十一章）

(The Master said, “Observe what a man has in mind to do when his father is living, and then 
observe what he does when his father is dead. If, for three years, he makes no changes to his 
father’s ways, he can be said to be a good son.”) (D. C. Lau, 2008: Book I, Chapter XI)

In this example, Confucius puts forward his views on how to be a good son to one’s 
father. He defines filial piety on the basis of his ethics. He is also sharing his values with 
the audience. “三年无改于父之道，可谓孝矣 ” (If, for three years, he makes no changes 
to his father’s ways, he can be said to be a good son) is an explicit expression of what 
Confucius sees as positive filial behavior whose propriety is in line with the widely held 
traditional Chinese value of respecting one’s father. Confucius’ stance towards it is one 
of certainty, which leaves no room for the audience to doubt it. Identification is achieved 
through shared common values.

 
(2) 子曰：“巧言令色，鲜矣仁！”（学而篇第一，第三章）

(The Master said, “It is rare, indeed, for a man with cunning words and an ingratiating 
countenance to be benevolent.”) (D. C. Lau, 2008: Book I, Chapter III) 

“巧言令色” (cunning words and ingratiating countenance) describes a type of person that 
is not veracious. It is an explicit expression of what Confucius sees as a negative feature 
in people. The person evaluated here is putative. “鲜矣仁 ” (not benevolent) means the 
lack of ethical goodness. It points to an explicit negative propriety of social sanction. The 
person appraised is a hypocrite. All of these behaviors are condemned. The text expresses 
Confucius’ absolute certainty in his stance and his commitment to the idea or value. 
Since no one likes a hypocrite, credibility is gained by appealing to a common value and 
a common perception about what a person should be. Confucius builds consubstantiality 
with the audience by projecting himself into the discourse to condemn what is regarded as 
bad in a person’s behavior, and when people share their common dislikes, they are united. 

From the above two examples, it can be seen that judgment plays an important role 
in expressing Confucius’ attitude. It reflects his stance towards his topic and helps to 
establish certain typeset relations with his audience. In these two examples, it shows 
Confucius’ beliefs concerning what is “孝” (filial) and what is “仁” (benevolent), both 
important concepts in Confucianism. The number of judgment indicators in the texts is 
overwhelming. The reason is perhaps because Confucius’ notion of benevolence, his views 
about teaching and learning, and his political propositions together make a coherent code of 
behaviors for people, a doctrine for self-improvement, and a standard for an ideal person. 
Through the heavy use of judgment, Confucius conveys his attitudes towards people and 
the way they should behave, thereby shares his values on social esteem and social sanction 
with his addressees. Since values are “our core beliefs about right and wrong and how we 
should live our lives in relation to others as individuals, as communities and as a nation” 
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(Denton, 1998, p. 124), this kind of sharing of values is critical to the construction of 
social networks (family, friends, peers, etc.) and to the underpinning of civic duty and 
ritual observance. In other words, because values define what is good, beautiful, moral, 
and worthwhile, people are linked when they have the same values, and what’s more, 
identifying values is one of the ways that people make sense of the world. Within the ten 
texts, as well as in each text individually, the number of positive judgments is larger than 
the number of the negative ones. That is because positive values are more easily shared 
by the addressees and the preaching of them is more likely to gain acceptance from the 
audience. The judgment resources indicate that Confucius commits himself to building a 
community of those sharing positive social values and beliefs and that these resources will 
convince the audience that they have a lot in common. Insofar as their interests are joined, 
identification concerning a mutually desired end occurs. 

5.2 Affective appeals: Relating to the reader
Affective attitudes are concerned with emotions and the kind of emotional responses that 
the speaker holds towards the phenomenon under discussion, and the speaker often uses 
affective terms to present these emotional attitudes. According to the statistics in Table 
1, there are on average more than 10 affects per text. In Book 9, the number of affects 
reaches 35, which is equal to the number of judgments. To better illustrate the rhetorical 
function of the affective attitudes in the texts, examples are cited from the corpus: 

(3) 子曰：“学而时习之，不亦说乎？有朋自远方来，不亦乐乎？人不知，而不愠，不亦君
子乎？”（学而篇第一，第一章）

(The Master said, “Is it not a pleasure, having learned something, to try it out at due 
intervals? Is it not a joy to have like-minded friends come from afar? Is it not gentlemanly 
not to take offence when others fail to appreciate your abilities?”) (D. C. Lau, 2008: Book I, 
Chapter I) 

In this example, Confucius directly expresses his emotional response towards learning 
and receiving guests. “说” (pleasure) and “乐” (joy) are two explicit affective comments, 
which expresses Confucius’ pleasure and joy in reviewing lessons and meeting friends 
from faraway places. This is the kind of attitude that he adopts and he hopes to share 
it with his audience. “不愠” (not to take offence) is an affective mental process which 
shows Confucius’ belief that one should remain unsoured even though his merits are 
unrecognized by others. All of the three terms are positive affects which demonstrate the 
kind of emotion that Confucius suggests adopting in each case. By sharing the emotions 
with the audience, Confucius also subconsciously relates himself with the audience.  

(4) 子曰：“巧言、令色，足恭，左丘明耻之，丘亦耻之。匿怨而友其人，左丘明耻之，丘
亦耻之。”（公冶长篇第五，第二十五章）

(The Master said, “Cunning words, an ingratiating countenance and utter servility, these 

Yumei Ju



156

things Zuo-qiu Ming found shameful. I, too, find them shameful. To be friendly towards 
someone while concealing a sense of grievance, this Zuo-qiu Ming found shameful. I, too, 
find it shameful.”) (D. C. Lau, 2008: Book V, Chapter XXV) 

In this sentence, there are four instances of “耻” (shameful) that together help to construct 
negative affect, and they explicitly reveal Confucius’ negative attitudes towards people 
who are hypocritical. It appeals to the common emotion that people usually have towards 
the type of hypocritical person described above. The audience is drawn in because the 
emotion and value in the statement echo those they already hold. Identification is thus 
subtly and subconsciously created between Confucius and his audience. 

From the above two examples, it can be seen that Confucius adopts a stance towards 
the discussed topic by indicating how it affects him emotionally and he expresses his ideas 
in affective terms. The affective resources provide him with the means to operate from his 
social-semiotic position in order to negotiate with people from a different social position 
and achieve a point of commonality despite ideological or cultural differences. Through 
appraising events in affective terms, Confucius invites his audience either to share his 
emotional response, or to see it as appropriate, in order to reach mutual understanding 
and identification. In the texts, there are more positive affects than negative ones. Usually 
positive affects are accepted or shared by the audience more easily than negative ones. 
Confucius expresses a more positive attitudinal position with positive affective terms, 
through which he establishes an interpersonal rapport with the audience who share the 
same emotional reactions with him. In a word, with the affective markers, Confucius 
guides his listeners in their understanding of what is to be considered valuable and right, 
and what is not valuable or simply wrong. 

5.3 Appreciation appeals: Sharing valuations
Appreciation is the institutionalization of feeling in the context of propositions (norms 
about how products and performances are valued) (Martin & Rose, 2003). Though 
the statistics of the texts (see Table 1) show that, compared with judgment and affect, 
appreciation is the least common of all attitudinal means, it is present in all the texts 
except one, and its percentage of frequency is almost as high as that of affect. In fact, 
in Book 2 and Book 10, its usage is higher than that of affect. The following examples 
demonstrate its rhetorical function in the text:

(5) 子欲居九夷。或曰：“陋，如之何！”子曰：“君子居之，何陋之有？”（子罕篇第九，
第十四章） 
(The Master wanted to settle amongst the Nine Barbarian Tribes of the east. Someone said, 
“But could you put up with their uncouth ways?” The Master said, “Once a gentleman 
settles amongst them, what uncouthness will there be?”) (D. C. Lau, 2008: Book IX, 
Chapter XIV)
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“陋” (uncouth) is a negative appreciation describing the condition of “九夷” (the Nine 
Barbarian Tribes). Confucius retorts with a rhetorical question “何陋之有” (Once a 
gentleman settles amongst them, what uncouthness will there be?) which expresses 
his positive value towards where he will settle, though he is implicitly preaching his 
doctrine about the importance of gentlemanliness. It is akin to saying that one’s spiritual 
richness is much more important than material gains. Here, Confucius is subtly appealing 
to the widely held Chinese belief in pursuing moral superiority. The hidden evaluative 
dimension helps him establish common ground with his audience by appealing to shared 
values. One more example from the texts is listed in the following:

(6) 有子曰：“礼之用，和为贵。先王之道，斯为美；小大由之。有所不行，知和而和，不
以礼节之，亦不可行也。”（学而篇第一，第十二章）

(You Zi said, “Of the things brought about by the rites, harmony is the most valuable. 
Of the ways of the Former Kings, this is the most beautiful, and is followed alike in 
matters great and small, yet this will not always work: to aim always at harmony without 
regulating it by the rites simply because one knows only about harmony will not, in fact, 
work.”) (D. C. Lau, 2008: Book I, Chapter XII)

This part mainly discusses “和” (harmony), which is one of the key concepts in 
Confucianism. Harmony plays an important role in the application of “礼” (rites). Through 
the adjective “贵” (valuable), the appreciation of harmony is presented. Meanwhile, 
Confucius says that, while the practice of rites needs harmony, real harmony also depends 
on the regulation of rites. In this, we find an evaluation of a social phenomenon which 
highlights the speaker’s attitude towards “礼” and “和”. 

From these two examples, it can be seen that appreciation resources can also act as 
a way to communicate the speaker’s attitude towards the topic under discussion. They 
are a manifestation of the interpersonal function by “expressing the speaker’s angle: his 
attitudes and judgments, his encoding of the role relationships into the situation, and his 
motive in saying anything at all” (Halliday, 1976, p. 26). In the texts, Confucius and his 
disciples attribute a positive value to poetry, music, places, manufactured objects, and 
more abstract constructs such as rituals. Such positive valuations towards these things are 
expected to work as effective rhetorical strategies that help to influence the audience by 
directing them towards the same appreciative attitude as the speaker. Thus, a community 
is constructed in which the members, because of their common values, are naturally 
identified with one another. Whether explicit or implicit, appreciations are important 
in presenting a compelling argument since they emphasize its main values and help the 
audience understand its significance. What’s more, appreciations help lead the audience 
to identification. Like Hyland (2005) said in his assessment of attitudinal phrases, 
appreciations can express a position and suck readers into a “conspiracy” of agreement by 
signaling an assumption of shared attitudes, values, and reactions so that it can often be 
difficult to dispute the speaker’s judgments. 
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6. Conclusions and Implications

This paper argues that the use of attitudinal resources is a ubiquitous feature in the way 
Confucius and his disciples construct the doctrines of Confucianism in The Analects. In 
many ways, the concept of attitudinal resources does partly explain the book’s power and 
success. In this paper, the distributional features of the attitudinal resources in the selected 
texts and their lexical-grammatical realizations have been explored. It seems clear from this 
study that attitudinal resources are central to the creation of rhetorical appeals for Confucian 
rhetoric: they are extremely important for Confucius as rhetor and effective for Confucius’ 
readers. With their strategic distribution, The Analects shows its ideological position and 
performs its rhetorical function of adopting stances, managing interpersonal positionings, 
negotiating alignment and solidarity and constructing a community of shared values. In so 
doing, it elicits identification from the addressees. The study suggests that those interested 
in the relationships of language and rhetoric with communication need be more alert to the 
influence of attitudinal aspects of discourse on persuasion and identification. They should 
see language as social action, capable of building beliefs, worldviews, and relationships, and 
as a result of this, as playing a persuasive role in interpersonal communication. 

One of the implications of this study is that the Appraisal Theory opens a new area for 
research in the study of Confucian discourse. The results provide a strong argument for 
studying attitudinal aspects as a component of Confucian rhetoric and provide baseline 
data for comparisons with other genres and other ancient Chinese classical texts. It 
would be interesting to determine which forms and meanings characterize which types of 
classical Chinese texts, and determine both the relative frequencies of the items employed 
and the aspects of context and writer purposes which influence the functions they convey. 
The devices and analysis provided here reveal some distinguishing features that operate in 
specific contexts. Further research in this area may reveal that the ways in which speakers/
writers control the attitudinal resources within a text are just as vital to the rhetorical 
success of a text as its other devices. 

Apart from helping readers better understand the attitudinal devices used in The 
Analects, this analysis will help facilitate a better understanding of the strategies used 
for the communication of Confucius’ ideas and develop a more effective and critical 
reading habit. As The Analects is among the most widely read and more easily accessible 
of Confucian texts, it is believed that analyses such as this will help readers develop a 
greater rhetorical awareness of the fundamental methods of Confucian persuasion. 
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